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What is Creative 
Placemaking



“In creative placemaking, partners from 
public, private, nonprofit and community 
sectors strategically shape the physical and 
social character of a neighborhood, town, city 
or region around arts and cultural activities.” 

It “animates public and private 
spaces, rejuvenates structures and 
streetscapes, improves local business viability 
and public safety, and brings diverse people 
together to celebrate, 
inspire, and be inspired.”

https://www.arts.gov/sites/default/files/CreativePlacemaking-
Paper.pdf

https://www.arts.gov/sites/default/files/CreativePlacemaking-Paper.pdf
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Create catalytic and lasting change

How a property comes to be occupied matters
Who/what occupies a property matters



Ï

“Working collaboratively can be challenging 
– arts and cultural activities provide 
experiences for positive, shared 
relationship-building and sophisticated, 
creative communication strategies.” 
ArtPlace

Center for Center Community Progress | communityprogress.net



Trends in Creative 
Placemaking
From a National Perspective



Goals of Creative Placemaking on Problem 
Properties
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Leaders of Creative Placemaking on Problem 
Properties
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Type of Property Used

N=102 respondents

Vacant lot(s) 
(no structure), 

43%

Vacant 
commercial 

structure(s) 28%

Vacant residential 
structure(s) 16%

Underutilized 
neighborhood 

park(s) 13%



Photo credits: Hinge Collective, Sahar Coston-
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Activate Mill Street
Fitchburg MA

Photo credits: Activate 
Mill Street



Creative Placemaking 
in Crisis Response



• Maintaining engagement and relationships
• Pivoting activities to meet immediate needs
• Protecting health and well-being



• Connect neighbors to resources
• Assist with proactive information 

gathering
• Lead community visioning and planning 

efforts



Additional Resources
National Resources

• National Endowment for 
the Arts

• ArtPlace
• Kresge Foundation
• LISC
• Project for Public Spaces

Community Progress Publications 

https://www.arts.gov/exploring-our-town/showcase
https://www.artplaceamerica.org/funded-projects
https://kresge.org/creative-placemaking-case-studies
https://www.lisc.org/our-initiatives/creative-placemaking/
https://www.pps.org/projects
https://communityprogress.org/publications/
https://communityprogress.org/publications/
https://communityprogress.org/publications/


https://communityprogress.org/resources/vacant-land/projects/


Questions?!
Liz Kozub
Associate Director of Leadership and Education
Center for Community Progress

ekozub@communityprogress.net
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